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The Five Charscters

SPECULATING: HEDGING ARCHITECTURES, IMAGES, AND VLUES
Conceptual fieldguide illustration
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Advisor: Corneel Cannaerts, Michiel Helbig
Group work
Summer, 2023 Studio Project

Architecture has always been deeply linked to values - be it moral,
religious, social, political,environmental, symbolic, military, commercial,
economic, monetary- the recent impact odigital technologies has led
to novel forms of speculation. While in highbrow architecturaculture
claims strive for values far removed from commercial speculation,
architectural practicethrives on monetary investment for design and
construction. Architecture is a speculative discipline out of necessity,
since the relative slowness of architectural production, architecture
design is projective, anticipating potential build futures and their val-
ues. Images play an increasing role in architecture through the recent
proliferation of digital technologies. We can see this internally in the
design tools and media architects use to produce images, as well
as externally in the ubiquitous spread of social media, blogs, smart-
phones... through which architecture is experienced and disseminated.

This field guide looks into how architecture is complicit in processes
of speculation and how digitalisation of architectural practice and its : ractirs and Thair Hybrids
relationship with a general public is mediated through images. We look - 1 7
into architectural competitions, as an investment and speculation onpo-
tential future architectural stardom, and how this desire is exploited; how
project developers use architectural imaging as form of branding fuel-
ling real estate speculation; how architecture offices and practices ac-
tively produce images and direct their online brand; how architects can
gain clout by learning from social media and influencers, by embracing
contemporary ways osharing images and interacting with viewers.
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Hedging Architectures, Images, and Values
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Architecture

By the word "Architure", we are referring to architects
and constructed architecture as a whole culture.
Through the website pages shown on the right, it is obvious
to see architects and studios are promoting their profile
with the work they've done. Compared to a direct search
by the same keyword, it's interesting to see similarities
within different perspectives of presenting.

By giving and strengthening the impression of
architects' personal styles of design, architecture
culture participate in the circle of speculation to se
up a brand of their names. All of the popular social
platforms have an architect presence including
Twitter, Facebook, LinkedIn, YouTube, Pinterest and
Instagram. These platforms are all well suited for,
cyisual; technical and intellectual sharing, somethin
archit.ects;intri‘nsicaﬂy"value..

G aEE

At the same time, the phenomenon reflects
another perspective of seeing architecture, which
is architecture existing as images. The visualization
of architecture offers an opportunity to know the
work without actual field experience.

If you're getting the right audience engaged with
relevant content and more importantly into your
nurturing funnel, social media does the heavy
lifting of real time conversations between brand
and customer on a global scale. It establishes the
foundation of being able to harvest leads in all
phases of the funnel, gives followers a reason to
engage with your brand and provides a platform
for customer care.
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Real Estate

As a participant in the speculation ecosystem, "real estate"
may be the most obvious representation of speculating
behavior for that's one of the principles of how it works.
The general business model of real estate enterprises is to
take out a loan from a bank to acquire land, use the funds
to develop the property, and sell the property and return
the funds. One part of the funds is used to repay the bank
debt while the other part of remain in the next project.
In short, it is a "raise debt - buy land - sell houses - funds
back - one part used for debt repayment, the other pa.:r
continued investment" cycle round trip.
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This mode of operation is destined to be a higﬁy
leveraged, high financing cost way of working. Real
estate companies want to reduce capital costs can only
shorten the operating cycle as much as passible, includin
development, construction, sales and other aspects.
Often these segments will be compressed together in time, with
the sales segment running concurrently with or even ahead of
the construction segment.
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In other words, real estate developers need to portray a future to
consumers that is not yet built, and it must be appealing enough
to attract available working capital. Whether through various
advertising for enhancing their own image, or hiring architects or
internet celebrities to design or promote the property, it is a kind of
insurance for the future of the building, that is, a way of speculation
of architecture indeed.

Wrong prognosis such as seriously deviated project market positioning can
lead to serious consequences. In addition, factors such as design mistakes,
bad sales channels, wrong timing of entering the market, poor publicity
and promotion, and weak integrity of developers can all be the reasons for
failure of real estate development.

The traditional sales model changed when real estate was combined with
the emerging online promotional model. Does the design of a famous
architect and the promotion of a network celebrity with traffic bring an
essential change to the value of the building or the real estate itself?



Clout

Clout means "pull" or "influence" as one of the explanations in the dictionary, and in the context of the
field guide it means content creators or internet celebrities posting images and videos through the internet.
If speaking of someone having clout, it usually means that they communicate a sense of influence, and possess an
ability of changing one's mind.

IPECTATIONS

In 2010, Instagram launched and gave users something unique — a platform based on images.
The earliest influencers began to use Instagram for more than sharing photos of their kids or
pet, they saw an opportunity to connect with followers and share product recommendations.
Once paid advertisements were launched, brands were able to connect with influencers across the platform and sell
products quickly and easily by leveraging the reach of the influencer.

Social Mabia'vs

One of the popular Internet Celebrity Economies is based on riding their fames to establish a new type of money.
After they become famous, they will start making profit of the fame by various ways. First, live streaming or opening
online stores to bring in goods can achieving plenty of sales through fame effects. The earliest product to bring live is
beauty products, because beauty products gross profit can easily reach 80%-90%, the marketing rate of 30%-40%. That
is to say, the beauty class products make more money with goods.

Moreover, the weblebrity can earn promotion fees through graphic content implantation, video advertising patch,
information flow promotion, etc. to their followers. They cooperate with businesses to endorse their products, which
mainly relies on the number of fans and influence ability. This promotional behavior gradually evolved from single
products to food, dressing styles, physical stores and even attractions. Other ways of live streaming rewards, paid
knowledge, ip licensing are also ways of making profit.

However, "Internet Celebrity" has become a derogatory term. ;‘D“' ol il i e
It often represents bad quality, low cost, wrong products and 2
other problems. There are posts of avoiding internet celebrity S & Elw ,%f%
stores spots, which reflects the disgust for these phenomenons. e LTy N ;{_{_’T_

irbitieds Polnt. e
The reasons may be some of the influencers don't want to ERE R Sl S R AR S
maintain their reputations, instead just want to cash in quickly. 2o
They don't keep supervising the products they advertise, which - g EREERN R
is an example of failed speculation. iy
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- Users refer to those who are using websites, apps and the entire internet for information. M -
They can be the followers of Instagram celebrities, the subcribers of Youtubers or just
content consumers being part of the network. No matter one is browsing the Internet as an
unconscious habit or for certain purpose, he or she is considered the target of information

transmission when starting this behavior.

Considering everyone has the chance to share contents on the internet, the most (Special Forces Style Travel Q)
important differences that distinguish internet celebrities and users are whether they
consider it a full-time job to do, whether they are intentionally making profit from
sharing and posting, and even whether they try to manipulate trends, aesthetics and
the general public' thoughts.

"Special forces style travel" is a new way of traveling
that has recently emerged on the Internet in China. It is
based on the idea of limited time and budget, the need
. s 2 & Untitled - Notepad

to be efficient and cost effective, and the regret of not Flo EA Sowch Hep
being able to travel for three years during the epidemic T
X control. "With the speed of being hunted, spend the least M 1 o
= amount of money, visit the most attractions, eat the most
complete food." It is the main purpose of making the tour
a pull-out. The itinerary is arranged to be full, the time is
tight and the task is heavy, so they magicalword = S
do not make too many stops, just

Share the ltinerary of"Five Days to Five
come and gO. Mountains® on the Internet?

Five Mountains especially refer to five
famous ones in tradional Chinese culture,
located in five different provinces,which
means the itinerary is extremely dense
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? If you browse through mtefnet celebraty S proflle pages you may find most posts using

architecture as backdrops. (In the Instagram profile examples shown in the background, the non-; 5
i (_ garchitecture related images were purposely adjusted to black and white, but surprisingly there -

’_(_g. Jis still plenty of color left) Whether it is an environment with a sense of history and stories or a
w@ipopular place to go, the backdrops of the photos must be attracting. This influencers' pursuit of
influence can be observed as a game constructed around rules encoded in algorithms. Within the
"visibility game", influencers' interpretations of Instagram's algorithmic architecture - and the l...,
""game" more broadly - act as a lens through which to view and mechanize the rules of the game.
sDirecting inquiries towards the visibility game can make present the interdependency between
\users, algorithms and platform owners, demonstrating how it determine user behavior, :




Real Estate + Architecture + Clout + Users

When the four factors shown in the question are combined, they are closely linked from top to bottom: real estate hires architects to design eye-catching
000 Untited fa- buildings and uses the publicity effect of online celebrities to attract general public. With the rapid development of the Internet and the dramatic
2l - G . lexpansion of the Internet celebrity effect, this cycle of designing architecture and making efficient profits is becoming increasingly intentional.
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The concept Heatherwick sold to Diller and the Hudson River Park Trust looks largely unchanged since it was
unveiled in 2014: an undulating platform, extravagantly planted with beautiful trees, flowers and grass, organized
around performance spaces, including a spectacular 687-seat amphitheater overlooking the water, custom-made
for watching the sunset while sipping Bellinis. It is described as one of the new attractions in Manhattan, New
s York City, and an attraction that everyone should visit and enjoy the view.
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Santiago Calatrava's World Trade Center Transportation Hub, also known as the Oculus, is
open after ten years of first plans were unveiled. The ribbed structure replaces a temporary
transportation hub that has been used since the original World Trade Center PATH station was
destroyed in the 2001 September 11th attacks. Calatrava designed a lyrical form with the idea
of a bird in flight. Its shape and color contrast markedly with the surrounding buildings, making
it an unmistakable highlight of the city's sober financial district.

How was your trip?

Mot interesting

Thare're few books in the main

zon eBiy Yahoo! Newsvw Untitled

neople taking pictures

- Btw it doesn't allow cameras
Designed by MVRDV and Tianjin Urban Planning and Design Institute, Tianjin y inside so | can only use my

Binhai Library was open to public in 2017, quickly offering up plenty of
spectacular images across social media.The library’s rectilinear facades gives
way to a interior atrium that is centered by a spherical auditorium. However,
the library is not sevrving as a good example of utilizing influence of content
creators. It turns out that its significance as a symbol of photos popular
through the internet has overshadowed its original fuction as a library.
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Real estate and architects in the mﬂuence of online ce ebrities to appeal o the masses - we need to rethink whether this phenomenon is off

R Lo
track. When archltecturel's more ornamental tharLgractlcal its existence as images and photos will be more meaningful than its existence as an
actual bui t_bi di ific erlencie'of reality for the added color of digital identity is clearly something we don't want to see.
A - = . -




The Five Characters and Their Hybrids

SPECULATING: CRAFT ATELIER, CLICK STUDIO AND CLOUD LAB

Conceptual high-rise tower design

Advisor: Corneel Cannaerts, Michiel Helbig
Group work
Summer, 2023 Studio Project

The significance of the digital realm is rapidly increasing in to-
day’s world, with numerous industries embracing digital technology
to bring about revolutionary changes. Architecture is no excep-
tion to this transformative trend, as various aspects, including Al
and other algorithms, contribute to this transition. However, what
people witness daily may not always represent the complete re- Architecture + Gloul + Users + Image Real Estate + Architecture + Cloul + Users
ality, as digital techniques now allow them to virtually access dis- : > i .- = AT
tant places or even immerse themselves in fictional environments.

From Characters to Hybrids

This project creates the studio tower for an architecture firm that
purely pursues the digital perspective of architecture, especially archi-
tecture that only exists as images, models and systems. The application
of digital tools and techniques varies widely, from expensive NFTs to
surrealistic architecture arts, to holographic projection for visualisation,
to construction games like minecraft. These projects explore the bound-
aries between reality and virtuality, challenging or becoming part of
the conventional stereotypes associated with architecture. At the heart
of this digital world are algorithms, which reshape our way of thinking
and offer innovative options for the future development of architecture.
Not everything has to be confined to reality or entirely fictional. Em-
bracing these technological advancements allows architects to envision
novel solutions and create spaces that were previously unimaginable.
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MAIN TOWER DESIGN: CRAFT ATELIER
ABSTRACT OF CRAFT ATELTER

Keyword: Model, Script, design process, creativity,
inspiration, tower

The rapid development of digital technology and
artificial intelligence has brought unimaginable impact
to various industries.In the face of Al's astounding im-
age output capabilities, repetitive work in architectural
design has been questioned and challenge like never
before.

This project focuses on a ‘craft" version of ar-
chitect workspace. It emphasises the uniqueness and
irreplaceability of the architect's design. The surge of
inspiration hidden in the lines of a manuscript, and
the fine craftsmanship demonstrated by a handmade
model - they cannot be expressed by mass-produced
Al-generated images without an independent mind.
Therefore, this project fully values, presents, and con-
sumes the inspirational process of architectural design.
A series of scenarios - model making studio, material
library, script room, archive gallery, apartment sample,
furniture shopworking space, live streaming control
center, photo processing room, darkroom - show how
the building's front side and back side interweave.
Furthermore, it show the complete consumption of the
process of design, work, output, and use.

RENDER: MODEL MAKING ROOM+ MATERIAL LIBRARY

RENDER: ARCHIVE GALLERY




RENDER: SCRIPT ROOM+WORKSPACE RENDER: LIVE STREAMING CONTROL ROOM

RENDER: APARTMENT SAMPLE RENDER: SCRIPT ROOM




TOPIC ILLUSTRATION : HOW SHIP EMISSION AFFECT BIRDS, MARINE LIFE, AND ARCTIC ENVIRONMENTS

BRIDGING: A MULTI-FUNCTIONAL CONNECTING ZONE

Conceptual mega-scale design

Site: Nunavut, Inuit Nunagat, Canada
Advisor: Nahyun Hwang
Group work
Fall, 2023 Studio Project

When we look at “air pollution” issue, we often focus on con-
struction, vehicle exhaust and factory emissions. But above sea
level, there is another important factor that is often overlooked:
ship emissions. In the arctic, there are fewer regulations and mea-
sures in place than in the Pacific and Atlantic Oceans. Our research
is therefore situated in Inuit Nunagat (the land, water, and ice of the
homeland of Inuit in Canada), where the NWP (Northwest Passage,
one of most common shipping routes in arctic area) crosses a com-
plex terrain and poses a number of problems beyond air pollution.

In the final design, we tried to form a connecting zone between the
continents at the must-pass points of the NWP In this zone, we are not
only controling and managing the number of ships passing through by
movable gates, but also attempting to prevent or mitigate the prob-
lems caused by ships through a series of multi-purpose floating islands.
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TOPIC ILLUSTRATION : HOW BIRDS' HEALTH, HATCH HABITS AND MIGRATION ROUTES ARE AFFECTED BY AIR POLLUTION SITE ILLUSTRATION : ARCTIC - WHERE SHIP EMISSION BRINGS ABOUT MOST PROBLEMS AMONG BIRD BREEDING AREAS

10 the Anifarctic coust
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SITE ILLUSTRATION : INUIT NUNANGAT- WHERE NWP(NORTHWEST PASSAGE), BIRD BREEDING AREAS, AND TRADITIONAL

INUIT SLED HUNTING ROUTES OVERLAP

the Inuvialuit Settlement Region
(Marthwest Territories)

MNunawut
R

Nunatsiavut

{northern Labrador) -\'\_ / 3 r—(\(\_)&

| Inunit Nunagat

CONTROLING SHIPS, & MONITORING AND PURIFYING AIR

MANAGE AMD CONTROL @

Four regions make up
Exclusive sconomic zones
(intermational water borders)

Arctic 5o ice border
{2022 surnmer minimum)

Arciic Cosdillera
termestrial ecozone

| Biack guillemots breeting anea

7] Black-legged kitfiwake
| breeding area

It living

1 Arctic tern brepding ares

| Naorthem himar breeding area

Thick-billed merre : »
breeding area HIFA E BREAKES

O

Major population centers

Tradfitional Inunt sled
hunting routs

Greenland

RESEARCH CATALOG: SHIP AND BIRD
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Climate Change Overturns Bird Migration 1

Chmatle modess predict that by 2050 the Arotic Ocean will be sea ice free each summer. To
Mustrate the of such d s, an in-depih
study of Iftie auks (Alle alle), the most numenous artic seabird. Our study Husirates how
ghotal warming may radically mesdify the blogecgraghy of migraory specias. and provides @
gereral memodologicsl framewark Snking migratory energetics and spatisl ecalogy. The
picture shonws the cuirent (black rows) and fullse (grey armows) migratary strategies of litle
auks breeding in Franz Josef Land, due 1o favorable hemal conditiens encountered along
the peripheral route ofiset the anhancing fight costs of e greater fraveling dstance
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* ATMOSPHERE

Marine Vessel Emissions 4

Ships are significant sources of alf pollutian, The emissions of sulfur oxides, Rithegen axides,
and particulate matier from them have a considerable impact on the air quality of coastal
regions. For this reason, the Internafional Marifime Crganization (IMO) has established a
series of emission standards and regulslions, sueh & the low-sullur fuel regulation in 2020
International Marifime Osganization (IMO) MARPOL 778 Annex V1 is an international
convenbon conceming the stmospheric emissicns from ships. lts aim is to §mit the
stmospheric poutian by ships, Specficatly, Annex Vi sets limils an the emissions of nitrogen
cmdes and sulfur oxides from ships and further reduced the maximum afiowable content of

suiffur in fuedl in 2020

Here's Whats on he Agenda Tor Nezl Week's IMG Marins Env-
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CONCEPT DIAGRAM: MODERATE SHIP EMISSION, & ENHANCE BIRD LIVING AND HUMAN LIVING, BY MANAGING AND

= = BIRD LIVING

e HUMAN LIVING

* HYDROSPHERE * CRYOSPHERE

Ship Emission and Phytoplankton Growth v

Alrborme emissions from ships have & significant impact on the growth of phytaplankion
in both coastal and open ocean areas of the Northwest Pacific Ocean. Compared fo open
soeans, coastal walers have a higher phyloplanktan biomass. making fhem mare efiective
at carton flation. Moreover, in coastal waters, larger phyloplankion with faster sinking rates
dominate, increasing the expart effciency of fixed carbon due to ship emissions

This, In tum, aitérs the marine food chain stucture, as phytoplankion sarves as a primary
food source far many manne animals. From this perspective, the air polution caused by ship
emissions might have even larger and more far-reaching subsequent impacts

The irpact of shp ermmsoms on nirogen and sulfur deposition in
[ — o i "
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BLACK CARBON ICE INDICATOR

UNDERWATER SPECIES HABITAT SYSTEM

black carbon on ice and snow iceberg platform

sods and animal skins
_ . as the envelope
slabs of rac

whale bone used
in Inuit Thule
winter house

melting-ice and snow

detection

whale bione used in [nuit
sods and animal skins Thule winter house
as the envelope

iceberg platforim

level fast ice
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0000000
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Spruce log driftwood

from southern treeline Supporting structure

Porous voids where

arctic algae can cling Eco-degradable

composite substrate

* the size of the iceberg changes with the
amount of black carbon and carbon
dioxide in the ship emissian

Seaweeds = | =

AIR PURIFYING MODULE

ship emission air abscrption vents stretchable elastic structure algae breathing vent
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EDUCATION CENTER MODULE

scientific researching

pratical teaching
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REIMAGING FUTURE : FLOATING AQUASCAPE =

Aquaculture complex design

Site: New York, New York, United States
Advisor: Laurie Hawkinson
Group work
Spring, 2024 Studio Project

NYC Fish Market:

i bR

Set against the Brooklyn waterfront, our collaborative proj-
ect merges six teams into a vibrant complex. Our focus is the

Aquaculture Complex, seamlessly integrating aquaculture with
diverse functionalities, from fishing platforms to education-

al spaces and markets. Our aim is to establish Brooklyn's sec-

ond aquaculture hub, leveraging the East River's resources.

- WHCLGALERS. ] .
Utilizing waterfront resources, our complex offers unique : 5
aquatic experiences while serving as a hub for education and
research, raising awareness of aquaculture’s importance. Inte- S
grated with Brooklyn’s greenway, it enriches urban life while ad-
vancing sustainable practices. In summary, our Aquaculture
Complex epitomizes innovation and sustainability, fostering com-
munity engagement and urban aquatic resource management.
Brooklyn Greenway
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RETHINKING BIM: NOMAD TOWER

High-rise building design

L.h.;_._pm_.

Site: New York, New York, United States
Advisor: Joe Brennan
Group work
Fall, 2023 Elective Project

ingrained in every decision, from materials to energy efficiency. Nat-
ural light floods interiors, complemented by carefully crafted arti-
ficial lighting schemes, fostering productivity and well-being. Our
project isn't just about buildings; it's about shaping communities
and enhancing human experiences through thoughtful design.

. A
COMMERCIAL AND
Nestled in New York City's NOMAD district, our project epit- ‘ HOTELS ANALYSIS
omizes modern architectural design. Employing Revit, Rhino, and S A (| BN TR n —H i S i
Grasshopper, we merge digital proficiency with practical application. : I ' | PaL 'I;_ O 1 61 } £
2 i ' 3 ) 7 ) B A WL i ind L
e 7 T
Our endeavor serves as both a training ground for software _ @ ; ® ® = Bein 1 LIS o g
mastery and a holistic exploration of architectural principles. Seam- I M (S S S| ] 2 A 1 S =
lessly blending commercial, office, and residential functionalities, ; " : — — . BTy
our design caters to the dynamic needs of urban life. Facades are ‘ ‘ : _ ey —1 i
more than aesthetic; they're innovative solutions marrying form, ey - Al + -
function, and sustainability. Sustainability isn't an afterthought; it's I l*
gl [
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NOMA D HIGH-RISE BUILDING DESIGN GROUP SLAY: Yilin Huang, Hegiao Meng, Sarika Ravindra Yadav

N O MA D HIGH-RISE BUILDING DESIGN GROUP SLAY: Yilin Huang, Hegiao Meng, Sarika Ravindra Yadav
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GAP (GRAPHIC ARCHITECTURUAL DESIGN) : NARRATIVE

GAP (GRAPHIC ARCHITECTURUAL DESIGN) : TABLE OF CONTENTS
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GAP (GRAPHIC ARCHITECTURUAL DESIGN) : TRANSPARENCY

TIANMING YUN'S FAIRY TALE

The Kingdom's New Painter
I/ Once upon a time, in the distant Kingdom of No Stories, tranquility
reigned supreme. Here, amidst the gentle sway of time, stories were deemed
unnecessary, for they often brought with tumultuous tides of change.
Within the tranquil confines of the Storyless Kingdom dwelled a wise
king. a benevolent queen, and a council of capable ministers, alongside their

TTANMMTNG VTN A FATRY TATR

= q . e Eh % o : > ! T KHG' s W farteTL 1
EDGAR AWARD FINALIST diligent subjects. Life flowed like a placid stream, where yesterday mirrored P 2
today, and tomorrow promised no deviation. Yet, the narrative of this serene T E— i

realm was about to undergo a profound shift, catalyzed by the maturation of

S H I N U the royal offspring.

T X i ; i Kingdom's lineage was blessed with two sons and a daughter: Prince
Deepwater, Prince Icesand, and Princess Dewdrop. While Prince Deepwater
ventured to Tomb Island in the Taotie Sea in his youth, his whereabouts re-
mained shrouded in mystery. Meanwhile. Prince Icesand, nurtured within the
palace walls, harbored a temperament veiled in shadows. From a tender age,
his intelligence was overshadowed by a penchant for tyranny, orchestrating
grim games with hapless creatures as pawns. Despite fleeting moments of FIVHADIH LI EII I LEAN DL
tranquility in his adolescence, the king discerned a lurking menace within the
prince's guise, akin 1o a slumbering serpent awaiting its awakening.
O f a Ultimately. the king resolved to disinherit Prince Icesand, entrusting the
kingdom's future to the capable hands of Princess Dewdrop. Endowed with
wisdom, kindness, and unparalleled beauty, Princess Dewdrop illuminated
her ascension, a glimmer of narrative emerged within the Storyless Kingdom,
P> promising a future embellished with tales of benevolence and prosperity. ey cpriei 4 d
A NOVEL 1 - // On the evening of his 60th birthday, as the sky danced with cascading
== fireworks, turning the night into a flowing garden, the royal palace shimmered
with brilliance, nearly transparent in its radiance. Amidst the melodies of song bl i T L 7 G Gl B
and laughter, wine flowed freely like a niver. wining I renal it Laling sl

the realm with her presence, commanding reverence from nature itself. With TUANMING VUN'S EATRY |
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GAP (GRAPHIC ARCHITECTURUAL DESIGN) : VISUALIZING THE ABSTRACT
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